
Why CDC Cares about Mobile Health

Janice R. Nall
February 29, 2008

Texting4Health, Palo Alto, CA

Janice R. Nall
February 29, 2008

Texting4Health, Palo Alto, CA



Why does CDC care about Mobile Health?Why does CDC care about Mobile Health?

• CDC should be (must be) where people are
• Increases the dissemination and potential impact of 

CDC’s science
• Leverages unique characteristics of emerging channels
• Reaches diverse audiences
• Facilitates interactive communication and community

Our goal:  To make CDC content, tools, and services 
available when, where, and how users want them –
to improve the health and safety of people around 
the world 





CDC 2.0 eHealth EffortsCDC 2.0 eHealth Efforts

• Email updates
• Podcasts/RSS
• eCards
• Mobile applications
• Social networks
• User-generated content 
• Social bookmarking 

(digg, other tagging, etc.)

• Blogs/bloginars
• Wikis
• eGames
• Viral videos
• Virtual worlds
• Widgets
• GIS applications
• Other open-sourced tools



Mobile Health AttributesMobile Health Attributes

• Always on and with you
• Reaches across demographic lines - underserved 

populations
• Contextual
• Inexpensive to own
• 2-way communication – engagement opps
• Emergency alerting tool
• Surveillance tool – not just dissemination or 

engagement
• Immediacy of action/response
• Measurable results
• Portability
• Geographical positioning
• Text, audio, video

• Always on and with you
• Reaches across demographic lines - underserved 

populations
• Contextual
• Inexpensive to own
• 2-way communication – engagement opps
• Emergency alerting tool
• Surveillance tool – not just dissemination or 

engagement
• Immediacy of action/response
• Measurable results
• Portability
• Geographical positioning
• Text, audio, video



CDC 2.0CDC 2.0

• eCards 
http://www2a.cdc.gov/eCards/index.asp

• Podcasts/RSS
http://www.cdc.gov/podcasts

• Tagclouds
http://www.cdc.gov/ToolsResources/index.html#tagcloud

• Blogs
http://www.cdc.gov/healthmarketing/blog.htm

• Email Updates
http://www.cdc.gov/emailupdates/

• Social Networks (My Space 
http://myspace.com/cdc_ehealth)

• Virtual Worlds (Second Life http://secondlife.com
Whyville http://www.whyville.net/smmk/nice)



CDC 2.0CDC 2.0
• Use of graphical images - Link to CDC.gov

http://www.cdc.gov/Other/link.html
• User-generated content sites

You Tube http://youtube.com
Flickr http://flickr.com

• About CDC.gov
http://www.cdc.gov/Other/about_cdcgov.html

• CDC.gov Widgets
http://www.cdc.gov/widgets

• Virtual tour of CDC.gov –
http://www.cdc.gov/vrtour.html

• New Media Campaigns –
• Seasonal Flu 2007 –

http://www.cdc.gov/healthmarketing/ehealth_fluseason.htm
• World AIDS Day & HIV Testing –

http://www.cdc.gov/healthmarketing/ehealth_wad2007.htm



Contact InformationContact Information

Janice R. Nall – jnall@cdc.gov
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National Center for Health Marketing
Centers for Disease Control and Prevention
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